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Siandien miisy postindustriniame pasaulyje ir
Lietuvoje klaidzioja trys visuomenes raidos
koncepcijos:

-INFORMACIJOS (informacinés) VISUOMENES;
ZINIUY VISUOMENES;
‘KURYBINES VISUOMENES.



Trumpas istorinis ekskursas
1. m. ES komisaras Martin BANGEMAdeklaravo INFORMACIJOS
(informacinés) VISUOMENES ateitj (Lietuvoje - INFOBALT);
2. 1999 m. Sl kongresas (Filippé’s Gonzales’o komisija) orientavo |
INFORMACIJOS ir ZINIY (ZINOJIMO) VISUOMENE (2000 m.-LZF);
3. 2000 m. kovo men. — Lisabonos Strategija;
4. 2002 m. amerikietis Richard FLORIDA atliko

JAV socialinés raidos analize,

ivedé kurybinés klasés sqvoka;
5. 2004 m. R. Florida atliko 14 ES valstybiy kirybingumo
lyginamaja analize;
6. 2006 m. vasario meén. paskelbé Kinijos,
o gruodzio mén. Svedijos regiony

kirybingumo tyrimy duomenis.



.
ﬁ‘:l XXI KONGRESO PARYZIAUS DEKLARACIJA

(1999) m.

1. Zmonija mato, kaip keiéiasi era pazenklinta globalizacijos
reiskiniu. lki siol istorijoje neregetu greiciu ir apimtimi
industriné visuomene pereina j

Informacijos ir ziniy (zinojimo) visuomene

2. Biotechnologija ir informacijos technologijos yra Sio
istorinio proceso varomoji jega. Informacijos, ekonomikos,
prekybos ir kapitalo judéjimo globalizacija atnesa visai
naujas galimybes su toli siekianciomis pasekmeéemis...
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OKSLO-TECHNOLOGINEJE KURYBOJE

slypi ir LISABONOS STRATEGIJOS ESME

Kiekviena ES salis ir salys kandidates

iki 2010 m. turi didinti biudzetinius jdejimus |
mokslo tyrimus iki 3 proc. BVP ir

sukurti tokias technologines naujoves,

kurios lemty visuomenes gerbuvj.

Pavyzdziui — Suomijos NOKIA.



VISUOMENES

# INDUSTRINE ir INFORMACIJOS

- INDUSTRINE VISUOMENE
tai tokia visuomene,
kurios istekliai yra kapitalas,
o rezultatas — pelnas;

- INFORMACIJOS VISUOMENE
yra tokia visuomene,
kurios istekliai yra zinios,

o rezultatas — informacija — naujy
technologijy projektai .
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O kas gi ta INFORMACIJA

ir kam reikalinga ?

O kas yra ZINIOS

ir kam jos reikalingos ?



KONCEPCIJOS AUTORIUMI LAIKYTINAS

Pierre Teilhard de Shardin (1881-1955)
P TEJARAS
d SARDENAS

4 NOOSFEROS - INFORMACIJOS VISUOMENES

]I '

Zmogaus
fenomenas
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Pasaulio raida

Pries ~2 *10° metu
Atsirado gyviunai — valdomi ir
nerviniu tinklu informacija

Pries ~200 *105 mety
Atsirado gyvinai su
smegenimis

GYVOJI
GAMTA .
(" Pries ~3,8 10° mety KURYBINE

Atsirado genetiné « | VISUOMENE

INFORI::I-ACIJA Didysis
TECHNOLOGINE SN i?ﬁrogimas
\ RADA 4:%{ ies 8-15 10°m.

LQ_% /:::\ A #.u a -
Organiniali @ =~ Elementariosios
' i Atomai dalelés
polimerai




REALUS ABSTRAKTUS
: | MATEMATINIS, VIRTUALUS,
DUALIZMAS MED2IA§AIJS;:§I:§RGIJOS | INFORMACINIS ar SYMBOLIY
DEKODAVIMAS PASAULIS
L A
. . . VALDYMAS
Organizacinis l
UZDARUMAS- — ! Foma
uzdaras kodavimas- _ N < ,';":_S:';J’E‘-Q-Eiliﬂj\\:’ Sistema TAISYKLES
) Sistema | - L MODELIS
-dekodavimas PROGRAMA
ATVIRUMAS T
medziagy-energijos- K‘: DAVINAS
. . ag _m MEDZIAGU VIRSMAI
-informacijo apykaitai (CHEMIJA) 1 N OReANIZUOTUMAS
ENERIJOS VIRSMAI \
orvelee) (KIBERNETIKA)
SIGNALAI| €==========9 INFORMACIJA
] .. FENOTIPAS €===ck==z==3 GENOTIPAS
Parad|gm|ne SMEGENYS €==dk======3 SAMONE
KUNAS €==m=======3 SIELA
schematizacija BIOSFERA (-=====:========-) NOOSFERA
ORGANIZACIJA €z======== VADYBA
VALSTYBE €=l========3 VYRIAUSYBE
HARDWARE €@====cc=c=2 SOFTWARE
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% KURYBA yra INFORMACIJOS GAMYBA

Kol kas zinomi du

naujos informacijos gamybos — kdarybos budai:

*stochastinis — genetiniy algoritmy principu,

kryptingo konstruktyvizmo — smegeny zievés —
analizes per sinteze, arba uzdarojo imitacinio
kodavimo-dekodavimo principais



INDUSTRINES VISUOMENES

TECHNOLOGIJU PAGRINDAS

MEDZIAGY

GAMYBA
TECHNOLOGIJOS

(CHEMIJA)

ENERGIJOS
GAMYBA

TECHNOLOGIJOS

(FIZIKA)




’4 INFORMACIJOS ir ZINIY VISUOMENES
TECHNOLOGIJU PAGRINDAS

INFORMACINIU
VYKSMU

TECHNOLOGIJOS

MEDZIAGY
TECHNOLOGIJOS

ENERGIJOS
TECHNOLOGIJOS
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Pas mus atsirado INFOBALTas,
kurio devizas -

KOMPIUTERIS ir INTERNETAS

KIEKVIENAM LIETUVOS ZMOGUI
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Devintosios tarptautinés konferencijos
,2Informaciné visuomené: inovatyvios technologijos verslui ir mokslui‘
programa

8:00 - 8:50 1 Diena, Spalio 23 d., Antradienis

9:00 - Plenarinis (Alfa sale)

10:40
Sveikinimai
Gediminas Kirkilas, Lietuvos Respublikos Ministras Pirmininkas
Evaldas Kulbokas, asociacijos ,Infobalt" prezidentas
eEuropos Komisijos atstovo pranesimas
¢, Ka galetume daryti kitaip, kurdami informacine
visuomene”
Darius Maiksténas, UAB “Omnitel”
eArvydas Paukstys, asociacijos , Infobalt" viceprezidentas
¢, Universitetai - patikima investicija j regioninio verslo
plétra"
Michael Boronowsky, TZI - Technologie-Zentrum Informatik
Universitat Bremen


http://www.infobalt.lt/
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ZINIU VISUOMENE -

zmones ir ypac jaunimas (moksleiviai, studentai)
yra “uzbonai”, kuriuos reikia kuo daugiau pripilti
ziniy.

[ Siekis - j juos supilti DB ir/ar Amerikos

enciklopedijas ir manome, taip mes sukursime
geroves Lietuva]
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LIETUVOS RESPUBLIKOS PREZIDENTO DEKRETAS

DEL LIETUVOS ZINIY VISUOMENES TARYBOS PRIE LIETUVOS RESPUBLIKOS PREZIDENTO SUDARYMO
2007 m. rugséjo 12 d. Nr. 1K-1097 Vilnius

1 straipsnis.
Vadovaudamasis Lietuvos Respublikos Konstitucijos 77 straipsniu ir

siekdamas paspartinti Ziniy visuomenes plétrg Lietuvoje,
sudarau Sios sudeties Lietuvos Ziniy visuomenés tarybg (toliau - Taryba)

prie Lietuvos Respublikos Prezidento:

Aleksandras ABISALA - asociacijos "Ziniy ekonomikos forumas" narys,

Petras AUSTREVICIUS - Lietuvos Respublikos Seimo narys (Liberaly sajiadzio frakcijos atstovas),

Dailis Alfonsas BARAKAUSKAS - Lietuvos Respublikos Seimo narys ("Tvarka ir teisingumas" frakcijos atstovas),
Haroldas BROZAITIS - aljanso "Langas j ateitj" narys,

Eugenijus BUTKUS - Lietuvos mokslo tarybos pirmininkas,

Kestutis DAUKSYS - Lietuvos Respublikos Seimo narys (Darbo partijos frakcijos atstovas),

Ramiinas GARBARAVICIUS - Lietuvos Respublikos Seimo narys (Tévynés Sajungos frakcijos atstovas),

Evaldas KULBOKAS - asociacijos "Infobalt" prezidentas,

Aurimas MATULIS - Informacinés visuomenés plétros komiteto prie Lietuvos Respublikos Vyriausybés direktorius,
Algirdas MONKEVICIUS - Lietuvos Respublikos Seimo narys (Naujosios Sajungos frakcijos atstovas),

Mantas NOCIUS - Lietuvos Respublikos Ministro Pirmininko pataréjas,

Rimantas REMEIKA - Lietuvos Respublikos Seimo narys (Liberaly ir centro sgjungos frakcijos atstovas),
Valdemaras SARAPINAS - Lietuvos Respublikos Vyriausybés kancleris,

Rata SKYRIENE - asociacijos "Investuotojy forumas" vykdomoji direktore,

Aldona STAPONKIENE - Lietuvos Respublikos Seimo naré (Valstie&iy liaudininky ir pilietinés demokratijos frakcijos atstové),
Irena SIAULIENE - Lietuvos Respublikos Seimo naré (Lietuvos socialdemokraty partijos frakcijos atstoveé),
Raminas VALIOKAS - Uzsienio lietuviy mokslo forumo narys,

Antanas Juozas ZABULIS - asociacijos "Ziniy ekonomikos forumas" narys.

2 straipsnis.

Pagrindinés Tarybos veiklos kryptys:

1) teikti sillymus dél Ziniy visuomenés politikos formavimo ir jgyvendinimo Lietuvoje;
2) plétoti bei stiprinti ...
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Taikomasis mokslinis tyrimas

Lietuvos ukio (ekonomikos) raidos jzvalga pagal regionines ir
pasaulio tendencijas

ATASKAITA

Talkomojo mokslinio tyrimo vadovas:

prof. habil. dr. Valentinas Snitka
Darbo grupé:

dr. Romualdas Kalytis

doc. dr. Algirdas Miskinis

doc. dr. Rimvydas Skyrius

prof. habil. dr.Vytautas Smailys

dr. Rolandas Strazdas

Sigitas Brazinskas

Alfons de Laat (dokt.)

Eigirdas Zemaitis

Jonas Jatkauskas Uzsakovas LR ukio ministerija
Vykdytojas Vs] ,,Socialinés ir ekonominés plétros centras
Vilnius, 2007
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Skirtingi SF intervencijos
prioritetai

Ziniy ekonomikos regiony tipologija

Globalios konsolidacijos
Twarios konkurencijos

Augancioverslumo Ziniu

Fradedancios Ziniy
gkonomikos.



I
INFORMACIJOS, ZINIY ar KURYBINE VISUOMENE ?

Chancellor Angela Merkel
17 January 2007

Europe's soul is tolerance.

Europe is the continent of tolerance.

| find it rewarding to acknowledge the conditions under which regions of the world can develop most effectively.
The American scientist Richard Florida has investigated this and uncovered three deciding factors —
technology, talent and tolerance (TTT)! Only when all three factors come together is sustainable growth in
future-oriented areas possible.

Technology, talent and tolerance (TTT) — what good news for Europe, and what a good maxim for our action!
Technology, talent and tolerance (TTT) — Europe thrives on innovation. Europe thrives on scientific and
technological, economic and social progress.

You know what I'm going to say. It is that quality which, in my view, defines Europe's approach to its diversity —
tolerance.

Why shouldn't we manage to do the same in the next 50 years?

Thank you for your attention.
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(e Griatlie Joc W

br gt

AN
) 4'7\3.? ,‘ University of Southern California

April 19, 1966

This speech was delivered to an audience at
the University of Southern California

when Ronald Reagan was running for
Governor of California.

3,389 words
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% Prof. Richard FLORIDA,

Carnegie Mellon Universitetas (1987-2005),
George Mason Universitetas (2005-)

KURYBINE KLASE (socialinis sluoksnis)
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CREATIVE RISE
CLASS OF THE
CREATIVE
T Mt Globul Comperaoe for Talmer D L _A 5 S

RICHARD
FLORIDA

RICHM,RD FLORIDA

Richard Florida is the author of the 2002 bestseller
The Rise of the Creative Class, named by Harvard
Business Review as one of the top breakthrough ideas of 2004.
He recently released his newest book,
The Flight of the Creative Class:
The New Global Competition for Talent.



http://my.linkbaton.com/get?genre=book&item=0465024777&for=tompeters
http://my.linkbaton.com/get?genre=book&item=0465024777&for=tompeters
http://my.linkbaton.com/get?genre=book&item=006075690X&for=tompeters
http://my.linkbaton.com/get?genre=book&item=006075690X&for=tompeters
http://my.linkbaton.com/get?genre=book&item=006075690X&for=tompeters

M\aliniu kurybingumuy tyrimai

1. JAV kurybingumas (2002) ?

2. ES (14 valstybiy) kurybingumas (2004) ?

3. Kinijos kurybingumas (2006 vasaris) ?

4. Svedijos kiirybingumas (2006 gruodis) ?
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Kurybingumas suprantamas

kaip tam tikra specifine zmogaus-asmenybeés savybe
pamatyti ar sugalvoti greiciau ar kitaip,

efektyviau uz kitus spresti problemas.

Pas mus, Lietuvoje, kirybingumas taikomas
muzikams, menininkams, rasytojams —

jie vadinami KURYBINIAIS
- KULTUROS DARBUOTOJAIS,
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* KORYBINGUMAS (PSICHOLOGIJA)

1. Nuovokumas

2. ldejy paslankumas

3. Lankstumas

4. Originalumas

Kdrybingumo ir
intelekto koeficientai ?

KORELIUOJA ~20%
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-
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KURYBINE KLASE sudaro Zmonés, dirbantys:

‘moOKksle ir inzinerijoje (konstruktorineje),

tyrimuose ir vystomajame diegime,

*naujy technologijy industrijoje,

‘mene, muzikoje, kulturoje,

pramonineje estetikoje ir dizaine,

‘mokslineje medicinoje,

finansy nuostaty kuryboje,

teisineje kuryboje.

Kai industrinese valstybese tokiu profesiju zmones
sudaro 25-30 % - KURYBINE VISUOMENE



JAV KURYBINIAI REGIJONAI _
INFORMACIJOS, ZINIY ar KURYBINE VISUOMENE ?
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* MODERNIOS VISUOMENES STRUKTURA

Pagal R. Florida

Aptarnavimo
klase

~60 %

Kurybine
klase
~25-30%

Darbininky
klasé

~10-20 %
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’i{. Floridos kurybingumo tyrimy metodika

agrjsta visuomenes 3 T —(TTT)

‘-TOLERANCIJOS,
-TECHNOLOGISKUMO,
"-TALENTINGUMO,

vertinimu
Jo manymu, TTT lemia

visuomenes kirybingumo ir gerovées esme
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NI7Z=<

""--..WHUS

.. Z YOUR E|TY?§
Much Anticipated New / \

o et 77 \\\\\

Best-selling Author
Out in March 2008
THE CLUSTERINE FORCE,
THE RISE DF MEGA-REGIONS,

Who’s Your City?
\ AND HOW TD AIND YOUR

Why Place Matters to the
Global Economy and i
Your Personal Happiness Q N

RICHARD FLORIDA




*007 m. R. Florida vystydamas miesty ir regiony
urybingumo vertinimo metodika isplete iki4 T —(TTTT):

TOLERANCIJOS,

*TECHNOLOGISKUMO,
*TALENTINGUMO,

‘-TERITORINES VERTYBES

Kas, Jo manymu, sudaro

miesto ar regiono kurybiskumo esme



Prof. Richard FLORIDA
2004 m.

The creative class drives Europe’s new leading nations

Competitiveness is driven by the
existence of a ‘creative class’,
according to a paper by Richard
Florida and Irene Tinagli of
Carnegie Mellon University
(Pittshurgh, PA, USA) and
published by the UK think-tank
Demos.

The paper argues that business
is increasingly following talent
rather than waiting for the right
peaple to move to where
investment and technology are
concentrated. And the ‘right
peaple’, those belonging to the
creative class, are drawn to
places with open, diverse
communities, where difference is
welcome and cultural creativity
is easily accessed.

Some European countries,
particularly those in the north,
are well positioned to benefit
from this trend.-Einland -
Sweden Denmark the
Netherlands and Belgium
appear to have distinctive assets
with which to compete,” write

But the development of a
creative class depends on what
the authors describe in their
paper, Europe in the creative
age, as the “3Ts of economic
development’: technology, talent
and tolerance.

The creative class comprises
people working in science and
engineering, research

and development,
technology-based

industries, the arts,

music, culture,

aesthetic and design
industries, and in the
knowledge-based
professions of health

care, finance and law.
Between 25 and 30 per

cent of workers in

industrial nations

currently work in these

sectors. Leaders

Florida and Tinagli. “These
countries have considerable
technological capabilities, they
have invested and continue to
invest in developing creative
talent and also appear to have
the values and attitudes that are
associated with the ability to
attract creative talent from the
outside.” Ireland is also

highlighted as an “up-and-
coming nation”, having
experienced significant growth of
its creative class since 1995.

Putting all of the indicators
together, the ‘Euro-creativity
matrix’ created by Florida and
Tinagli divides the European
Union’s member states into four
categories: leaders, up-and-
comers, losing ground and
laggards. The results show that
the countries traditionally
considered to be Europe’s
economic engine, particularly
the UK and Germany, are now
‘losing ground’, having given
way to ‘leaders’ Finland, Sweden
and Denmark in the “creative
crescent” of Northern Europe.
The Netherlands and Belgium
are not far behind. Under the
heading 'laggards’ are Spain,
Austria, Portugal, Greece and
France.

Link
FEurope in the creative age

hitp:/Awww.demos.co uk/catalogue/
creativeeurope_page370.aspx

— \
Ireland / .le nd \
_ Up and
ortugal . Commg |
' Leaders
Sp‘a‘rm I Denmark e
[ .
a e ~ us "% J
N A
) .Netherlands
Haly i
Laggards ° .
88 UK -
e LosingGround™ &
nd laggers in the Euro-creativity matrix = = /



EUROPA KURYBINEJE VISUOMENEJE
pagal Richard’a FLORIDA’g (2004)

Kiarybingumo augimo
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Leaders and laggers in the Euro-creativity matrix
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“PUSMENULIS” :

Kai kur Suomija ir

|

Skandinavijos - :

Svedija, ;
Danija bei Beneliukso sSalys
-

siandien vadinamos |

X . - |/ &=
Siaures Europos kurybos .8

[

Pusmenuliu T



.IIIIIIIIIIIIIIIIIIIIII_IIIIIIIIIIIII.

0 BIBLIJINIS “PUSMENULIS” -

‘IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII:




D
KURYBISKUMO VERTINIMO pagal R.

Florida KRITERIJAI

Sub-Indexes Description Source

Creative Class Employed in creative ILO (2002)
occupations as percentage of [http://laborsta.ilo.org, data
total employment extracted on October 2002]

Talent Human Capital Percentage of population 25-64 OECD (2001)

with a bachelor degree or above

Scientific Talent MNumber of researchers in European Commission-Eurostat
scientific disciplines per (2001)
thousand workforce

Innovation Index Patents applications to the USPTO as reported by the
US Patent Office per million European Commission, DG
population Research, in:"Towards a

European Research Area. Key
Figures 20041".

Technology High-Tech Patents per million USPTO as reported by the
Innovation Index population (US Patent Office) European Commission, DG
Research, in:"Towards a
European Research Area. Key
Figures 2001".

Technology

R&D Index R&D expenditure as percentage European Commission-Eurostat
of GDP (2001)

Attitudes Index Percentage of population that European Monitoring Centre on
express tolerant attitudes toward | Racism and Xenophobia, EUMC
minorities and SORA Institute for Social

Research Analysis (2001)

Values Index Degree to which a country is World Values Survey,
Tolerance based on traditional values University of Michigan
versus more rational/secular [http://wvs.isr.umich.edu]
values
Self Expression Degree to which a country World Values Survey,
Index recoghnizes and accepts self University of Michigan

expression values. [http://wvs.isr.umich.edu]
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EUROPOS SALIU KURYBINES KLASES

INDEKSAI

Figure 2: The Euro-Creative Class Index
Creative Occupations as a percent of Total Employment (2000)
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AUGIMAS

Figure 3: Growth in the Euro-Creative Class

Change in Creative Occupations (1995-latest avail. year)
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Table 1: The Euro-Talent Index

Euro-Talent Index Creative Class Human Capital* Scientific Talent

Rank
1. United States 15.00 15.00 15.00 11.41
2. Finland 13.22 14.27 7.22 15.00
3. Netherlands 12.86 14.73 13.65 7.13
4. Belgium 10.95 14.95 6.65 8.63
5. United Kingdom 10.81 13.33 8.68 7.82
6. Sweden 10.72 10.56 7.11 11.92
7. Ireland 9.48 12.97 5.98 7.23
8. Germany 9.25 9.06 7.89 8.57
9. Spain 8.31 9.72 7.89 5.32
10. Denmark 8.21 10.50 3.05 9.12
11. France 7.93 n.a. 5.92 8.67
12. Greece 7.61 11.01 6.37 3.63
13. Austria 6.81 8.44 3.50 6.86
14. ltaly 5.86 6.58 4.91 4.70
15. Portugal 5.37 6.55 3.67 4.62
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ZMOGISKASIS KAPITALAS ir
TALENTAINGUMAS

Figure 4: Human Capital and Scientific Talent in Europe
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INDAEKSAI

Finland
Sweden
us
Denmark
France
Belgium
Germany
UK
Ireland
Metherlands
Austria
Spain
Italy
Portugal

Greece

0% 5% 10% 15% 20% 25% 30%

Scientific Talent Index
Researchers per thousand workers



D
EUROPOS SALIU TECHNOLOGISKUMO
INDEKSAI

Table 2: The Euro-Technology Index

Technology Index Innovation High Tech Innovation
Rank
1. US 15.00 15.00 15.00 10.62
2. Sweden 10.92 9.33 5.25 15.00
3. Finland 9.57 6.14 6.39 13.38
4. Germany 6.97 6.33 2.56 9.97
5. Denmark 5.89 4.48 3.08 8.39
6. Netherlands 5.83 4.43 3.49 7.86
7. Belgium 5.35 4,19 2.28 8.03
8. France 5.34 3.29 2.37 8.80
9. United Kingdom 5.01 3.43 2.56 7.58
10. Austria 4.39 3.67 1.00 7.22
11. Ireland 3.09 2.05 0.68 5.64
12. Italy 2.40 1.52 0.75 4,22
13. Spain 1.55 0.38 0.18 3.65
14. Portugal 1.19 0.05 0.02 3.16
15. Greece 0.83 0.10 0.09 2.07
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Figure 6: Technology Indicators for the EU Nations
R&D Index
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Innovation Index
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Figure 7: European Patents and High Tech Patents
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KORELIACIJA

Figure 5: Talent and the Creative Class in Europe
The Human Capital Index and the Creative Class
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The Scientific Talent Index and the Creative Class
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Figure 8: Technology and the Creative Class in Europe
The R&D Index and the Creative Class
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The High-Tech Innovation Index and the Creative Class
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INDEKSAI

Table 3: The Euro-Tolerance Index

Euro-Tolerance Index Attitudes Self-Expression

Rank
1. Sweden 15.00 14.81 15.00 15.00
2. Denmark 12.09 12.47 10.41 13.24
3. Netherlands 11.42 12.66 7.59 13.85
4. Finland 9.49 13.83 7.50 7.03
5. Germany 9.45 10.32 10.59 7.30
6. Austria 7.76 11.10 2.06 10.00
7. United Kingdom* 7.70 11.30 2.44 9.26
8. France 7.38 10.91 4.59 6.55
9. Belgium 7.35 9.35 4.50 8.11
10. ltaly 7.7 13.44 1.69 6.28
11. Spain 6.57 15.00 0.84 3.78
12. Greece 5.58 5.65 6.84 4.19
13. Ireland 4.22 12.66 -8.63 8.58
14. USA 3.07 n.a. -4.97 11.08
15. Portugal 1.99 11.10 -8.34 3.18
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Figure 9: Tolerance Indicators for the EU Nations
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Table 4: The Euro-Creativity Index

TALENT INDEX TECHNOLOGY INDEX TOLERANCE INDEX
Euro-Creativity Creative Human | Scientific |- ::E: R&D Attitudes Values
O ICIass Ll Lelzu. Index. Innov.  Index Index Index
ndex Index Index
Rank Index
1. Sweden 0.81 8 7 2 2 3 1 2 1 1
2. USA 0.73 1 1 3 1 1 g n.a iLE! 4
3. Finland 0.72 4 6 1 4 2 2 3 5 10
4. Netherlands | 0.67 3 2 10 6 4 8 5 4 2
5. Denmark 0.58 9 15 4 5 5 6 T 3 3
6. Germany 0.57 11 4 7 3 6 4 12 2 9
7. Belgium 0.53 2 8 6 T 9 T 153 8 8
8. UK* 0.52 5 3 8 9 6 9 8 9 6
9. France 0.46 n.a. 11 5 10 8 5 11 7 11
10. Austria 0.42 12 14 11 8 10 0] 9 10 5
11. Ireland 0.37 6 10 9 11 12 1 5 15 7
11. Spain 0.37 10 4 12 13 13 £! 1 12 14
13. ltaly 0.24 13 12 13 12 11 2 4 11 12
14. Greece 0.31 7 9 15 14 14 5 14 6 13
15. Portugal 0.19 14 13 14 15 15 4 9 14 15
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INOVATORISKUMO ir KURYBINGUMO
KORELIACIJA

Figure 11: The ECI and Other Competitiveness Measures
The ECI vs. Michael Porter’s Innovation Index
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The ECI and the IMD Competitiveness Index
For Countries with populations less than 20 million
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Figure 12: The ECl and GDP
The ECI and GDP Per Capita
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The Euro-Creativity Trend Index and GDP growth 1995-99
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KINIJOS kurybingieji miestai
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KINIJOS inovatoriskumo tyrimy

vertinimo schema

Figure 1. Structure of relationships among talent,
technological innovation and growth.
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Kinijos inovatoriSkumo statistika

Table 1. Descriptive Statistics

Variable Observations Mean Standard Deviation Minimum Maximum
Diversity 100 37.51 9.08 20 55
Technological Innovation 100 5,514.75 12,282.03 a5 95,653
Talent Production 100 0.65 0.80 0.094 3.618
Regional Product 100 108.35 107.13 21.45 745.03
Language 100 0.38 49 0 1
Temperature 100 15.27 415 24 23.7

Recreational amenities 100 36.15 68.76 3 G75
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ZMOGISKASIS KAPITALAS ?

The Creative Class or Human Capital?

Explaining Regional Development in Sweden

Charlotta Mellander
Richard Florida
December 2006



SVEDIJOS SIAURES ir PIETYU KURYBINIAI REGIONAI

The Creative Class (log total) in Sweden
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Svedijos kiirybingumo koreliaciniy jnasy
vertinimo schema

Talent = B,,University + 3, ServiceDiversity + B;Tolerance + e, (1)
Technology = B, Universities + 5, Talent + e, (2)
Re gionalGrowth = 3, University + 5, , Talent + 5, . Technology + e, (3)
University
Tolerance Talent ,| Technology Regional
Development
Service /
Diversity

Figure 1: Model of key regional development paths



Zmogiskojo kapitalo ir karybinés klasés
koreliaciniai vertinimai
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Svedijos regiony kurybingumo vertinimy
rezultatai
Table 2: Regional distribution of key resources

L

Population | Wages | Technology | Human Super- Creative
Capital creative Class

Stockholm 21.5 27.7 41.2 0.3 30.2 30.0
Gothenburg 10.3 11.0 11.7 12.5 11.5 11.6
Malmao 7. 6.9 7.5 9.1 7.9 74
Helsingborg 3.4 2.9 2.1 2.7 2.5 2.7
Uppsala 3.2 2.5 3.1 4.6 3.6 3.1
Linkoping i 2.6 2.5 2.9 3.1 2.7
Orebro 25 2.2 1.5 2.] 2.1 2.2
Uddevalla 2.3 2.0 | 1.6 1.6 1.8
Skovde 2 1.7 ] 1.3 1.4 1.5
Vasteras 2 1.9 1.9 1.5 1.9 1.9
Sum a7.2 61.7 ;3.5 648.8 . 1 b4.9
L Others 42.8 38.3 26.5 31.2 33.9 35.1
(N=71)

Total 100 100 100 100 100 100
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079

Towards a Creative Society

In the idea of a Creative Society, creativity and
creative attitudes are embraced and championed as
central driving forces of a socially responsibile
perfarmance. Creativity is not only an issue for a
specific Creative Class, but it helongs to everyone in
the whole society. The goal of the creative society is
to ensure living standards in an era of heightened
global competition. Furthermore, a balance should
be sought hetween economic growth and the
everyday welfare of people.

RENEWED INTEREST TOWARDS CREATIVITY
Creativity has been a major driving force of
societies in the course of history. Issues of
creativity have played a vital role in human
evolution throughout history. Creativity has
been a universal source and a critical driver of
prosperity and progress amongst societies. In
the current era of globalisation, creativity is
receiving renewed interest.

VIRPI HAAVISTO

Researcher,
University of Art and Design Helsinki U1AH

School of Design

1. having the quality or power of creating.

2. resulting from ariginality of thought, expres-
sion, etc.: creative writing.

3. originative; productive.?



PAST PROJECTS

"WORKING TOWARDS THE CREATIVE SOCIETY" PROJECT 2004
"CREATIVE CITIZENSHIP THROUGH MEDIA AND ARTS" PROJECT 2006

World wide local Loesje homepages:
Loesje Belgium
Loesje Belarus

Loesje Estonia LOeSje pI'OjektO
Loesje Finland - »
Loesje France SlekIS:

Loesje Germany

Loesje Greece w . .
Loesje in Latvia, MyStyle Art UZkarlaUt Pasaull
Loesje the Netherlands - .

Loesje Italia kurYblngumu
Loesje Poland

Loesje Portugal

Loesje Russia

Loesje Serbia

Loesje Slovenia FUTURE AND ON GOING PROJECTS

Loesje Sweden Follow up book in 1 day PROJECT MAY 2007
Ik%AR?/SEaIthgapﬁzzvia) Loesie's international magazine

DIA. Hungary Keep on traveling, reduction of greenhouse gasses
Monthly Spanish texts The world is too round to sit silently in the corner,
Icelandic texts coming up soon, Loesje's asia project connected to the

Millennium Development Goals


http://www.loesje.org/belgie
http://www.by.loesje.org/
http://www.loesje.ee/
http://www.loesje.fi/
http://www.loesje.org/france
http://www.loesje.de/
http://www.loesje.gr/
http://lv.loesje.loesje/
http://www.loesje.nl/
http://www.loesje.it/
http://www.loesje.pl/
http://www.loesje.org/portugal
http://www.loesje.ru/
http://www.loesje.org/serbia
http://loesje.slo.net/
http://www.loesje.se/
http://www.lsas.lt/
http://www.kovarnis.times.lv//
http://www.i-dia.org/
http://www.loesje.org/country/spain/spaposter.html
http://www.loesje.org/iceland
http://www.loesje.org/creative
http://www.loesje.org/acts
http://www.1-day.org/
http://www.creativeacts.org/
http://www.keep.loesje.org/
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http://www.loesje.org/country/lithuanian/pdf/1.pdf
http://www.loesje.org/country/lithuanian/pdf/2.pdf
http://www.loesje.org/country/lithuanian/pdf/3.pdf
http://www.loesje.org/country/lithuanian/pdf/4.pdf
http://www.loesje.org/country/lithuanian/pdf/5.pdf
http://www.loesje.org/country/lithuanian/pdf/6.pdf
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APIBENDRINTA SOCIALINES RAIDOS
SCHEMA

DIRBANCIY ZMONIY
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| kokiag ateities visuomene
orientuoti Lietuvag ?



VILNIUS ir KAUNAS Europos fone




KAIMYNINIY VALSTYBIU SOSTINIU J[TAKA

Varsuva
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Zinai Mikelangelo, masiny kuryba P ey
yra kur kas auks$tesnis menas, neii’ RS
‘-tapyba ar skulptiira.. e NEe

kazkokloms ta| maélnoms ir
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http://upload.wikimedia.org/wikipedia/commons/0/01/Leonardo_da_Vinci_Studies_of_Embryos.jpg
http://upload.wikimedia.org/wikipedia/commons/9/9e/Michelango_Portrait_by_Volterra.jpg
http://upload.wikimedia.org/wikipedia/en/8/8c/Michaelangelo_David.jpg
http://upload.wikimedia.org/wikipedia/en/e/e6/Sistine.chapel.entire.500pix.jpg
http://upload.wikimedia.org/wikipedia/en/d/d2/The_Last_Supper_pre_EUR.jpg
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# AR KURYBINGA LIETUVA ?

1. Ar lietuviai tolerantiski ?

2. Ar lietuviai technologiski ?

3. Ar Lietuvoje ugdomas ir
vertinamas kurybinis
talentingumas ?
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INOVATORISKAS kaip
LIETUVIS

.. LIKE
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Ar neturéety buti musy
siekis -

LIETUVA -

SOLIDARI KURYBINE
VISUOMENES !
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